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Mission

The Sleeping Prince Founda tion Inc., mission is to provide 
resources to families who have suffered from loss due to 
misca rriage, stillbirth, or Sudden Infant Dea th Syndrome 
(SIDS) or who has a  child currently in the Neona ta l Intensive 
Care Unit (NICU).
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5

50 Pa rticipants for 
Annua l 5K Walk

Increased 
Community 
Sponsorship

Launched NiCU 
Family 

Engagement 
Initia tive

North and West 
Holiday Hope 

Campa ign 
executed.

Impacted 120 
Families

Received Gold Sea l 
of Transpa rency 
through Benevity

Sleeping Prince Founda tion Inc. 
End of Yea r Report -  2023
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2023 Impa ct Report

6

50 Pa rticipants for 
Annua l 5K Walk

Received 
Sponsorship from 

7 companies

Launched NiCU 
Family Activity 

Schedule

Expanded Holiday 
Hope Program 

Partnership
Impacted to 120 

Families
Received Gold Sea l 

of Transpa rency 
through Benevity



Qua rterly performa nce
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Area s of growth

B2B Supply cha in ROI E- commerce
Q1 4.5 2.3 1.7 5.0

Q2 3.2 5.1 4.4 3.0

Q3 2.1 1.7 2.5 2.8

Q4 4.5 2.2 1.7 7.0
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Business opportunities a re like 
buses. There's a lways another one 

coming.
Richard Branson
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Meet our tea m

Ta kuma  Ha ya shi
President

Mirja m Nilsson
Chief Executive Officer

Flora  Berggren
Chief Opera tion Officer

Ra jesh Sa ntoshi
VP Ma rketing
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The full tea m

Ta kuma  Ha ya shi
President

Mirja m Nilsson
Chief Executive Officer

Flora  Berggren
Chief Opera tions Ma na ger

Ra jesh Sa ntoshi
VP Ma rketing

Gra ha m Ba rnes
VP Product

Rowa n Murphy
SEO Stra tegist

Eliza beth Moore
Product Designer

Robin Kline
Content Developer
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Pla n for product la unch

Planning
Synergize sca lable 

e- commerce

Marketing
Dissemina te 

standa rdized metrics

Design
Coordina te
e- business 

applica tions

Stra tegy
Foster holistica lly 

superior 
methodologies

Launch
Deploy stra tegic 
networks with 
compelling e-
business needs

1 2 3 4 5
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Timeline 

Synergize sca lable
e- commerce

Sep 20XX

Dissemina te standardized 
metrics

Nov 20XX

Coordina te e- business 
applica tions

Ja n 20XX

Foster holistica lly superior 
methodologies

Ma rch 20XX

Deploy stra tegic networks with 
compelling e- business needs

Ma y 20XX
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Area s of focus
B2B ma rket scena rios
Develop winning stra tegies to keep 
ahead of the competition
Capita lize on low- hanging fruit to 
identify a  ba llpa rk va lue
Visua lize customer directed convergence

Cloud- ba sed opportunities
Itera tive approaches to corpora te 
stra tegy
Establish a  management framework 
from the inside
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How we get there
ROI
Envision multimedia - based 
expertise and cross- media  
growth stra tegies
Visua lize qua lity 
intellectua l capita l
Engage worldwide 
methodologies with web-
enabled technologies

Niche Ma rkets
Pursue sca lable customer 
service through 
susta inable stra tegies
Engage top- line web 
services with cutting- edge 
deliverables

Supply cha ins
Cultiva te one- to- one 
customer service with 
robust ideas
Maximize timely 
deliverables for rea l- time 
schemas
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Summa ry 

At Contoso, we believe in giving 110%. By using our next- genera tion da ta  

a rchitecture, we help organiza tions virtua lly manage agile workflows. 

We thrive because of our market knowledge and grea t team behind our 

product . As our CEO says, "Efficiencies will come from proactively 

transforming how we do business."
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Tha nk you
Mirjam Nilsson​
mirjam@contoso.com
www.contoso.com
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